
 

 

Michigan State University, The Eli Broad College of Business, Department of 

Marketing is seeking applications for one marketing faculty position with a primary focus 

in marketing strategy and with excellent quantitative skills. Primary responsibilities are in 

research and teaching, including MBA teaching.  Grants and service activities are 

valued highly, also. One of the largest business schools in the U.S., the Broad College 

of Business full-time MBA program was ranked 2nd for return-on-investment and 20th 

overall in the U.S. by BusinessWeek in 2010. The position is open to assistant or 

associate professors (without tenure). This is a tenure system position on an academic 

year basis. A doctorate in marketing is preferred plus demonstrated accomplishments in 

research and teaching at an AACSB accredited university. The reviews of applications 

will continue until the position has been filled. The preferred starting date is August 16, 

2012. Applications must be submitted online at: https://jobs.msu.edu.  Refer to posting # 

4593.  For additional information, please contact Dr. Glenn Omura (omura@msu.edu). 

MSU is an affirmative-action, equal-opportunity employer committed to achieving 

excellence through cultural diversity. The university actively encourages applications of 

women, persons of color, veterans, and persons with disabilities. 
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